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Aeon Hokkaido Corporation Financial Results for the 3" Quarter Ending Feb.28, 2025

1. REMWE (Financial Highlights)
(B BHAH ;% (Millions of Yen; %) )

2022/11 2023/11 2024/11 2025/2
AIEALE BIHALE AIEALE (Forecast) AIEALE
Amount YoY Amount YoY Amount YoY Amount YoY
= =
ELB 231, 024 97. 6 242,252 | 104. 9 254, 582 105. 1 358, 000 107.5
Net Sales
—
TOHDERRA 16,488 | 117.0 16,870 | 102. 3 17, 228 102. 1 — —
Other Revenues
=4
'E'%lm.ﬁ 247, 513 98. 7 259, 122 | 104. 7 271, 810 104. 9 — —
Operating Revenue
=4
'E'%*IJ.E 4,250 | 134.9 5,532 | 130. 2 3, 703 66. 9 9, 000 86. 8
Operating Income
akh
.‘ﬁ%a%ljﬁ 4,371 | 140. 2 5,659 | 127. 2 3,910 70. 3 8, 900 85. 6
Ordinary Income
O \IE
PG S AL 28 2,530 | 151. 9 3,165 | 125. 1 1, 910 60. 4 4, 900 79. 1
Net Income
L+ L)oo B
THR 72 Y B AR 4 (F) 18.19 | 151. 8 22.74 | 125.0 13.72 60. 3 35. 19 79. 1
EPS(yen)
2023/11 2024/2 2024/11
¥EREE 97444 97454
Amount Amount Amount
Share Share Share
WAE 160, 258 | 100. 0 156, 268 | 100. 0 191, 730 100. 0
Total Assets
pe P
MENFE 36, 849 23.0 33, 840 21.7 42, 740 22.3
Current Assets
BHREEEE
Property, 99, 839 62. 3 99, 001 63. 4 119, 075 62. 1
Plant and Equipment
T EE
RIEEHE 3,216 2.0 3, 112 2.0 7, 665 4.0
Intangible Fixed Assets
L 2 pe
BEZOMOAE 20, 352 12. 7 20, 312 13.0 22, 248 11. 6
Investment and Other Assets
[— P
E.]Eﬁri 123, 408 77.0 122, 427 78. 3 148, 989 77.7
Fixed Assets
pe ==
AMAE 71,867 | 44.8 66, 287 | 42. 4 102, 794 53. 6
Current Liabilities
= ==
ElE A e 19, 753 12. 3 18, 315 11. 7 17, 567 9.2
Long-term Liabilities
MR 68, 637 42. 8 71, 665 45. 9 71, 367 37. 2
Net Assets
et |, P
TR ST A E (F) 492. 08 - 513. 83 - 511. 59 -
BPS(yen)
=E
AHFAR 24,654 | 15.4 22,546 | 14. 4 39,944 | 20.8
Interest-bearing Debt

2. ¥&HBM (Selling, General and Administrative Expenses)
(B B A M ;% (Millions of Yen; %) ]

2022/11 2023/11 2024/11
&% ATHALE bl d &% BTHALL bnlisnd &% ATHALE bnlisnd
Amount YoY % of Sales Amount YoY % of Sales Amount YoY % of Sales

AfF5E 31, 841 99. 4 13. 8 32, 976 103. 6 13. 6 35, 456 107.5 13. 9
Personnel Costs
g
"Eﬁ% . 2, 964 80. 4 1.3 2, 860 96. 5 1.2 3, 145 109. 9 1.2
Advertising Costs

==
'EEJ'."E 5, 597 107. 4 2. 4 5,758 102. 9 2. 4 5, 996 104. 1 2.4
Selling Costs
B

24, 371 102. 8 10. 5 24, 883 102. 1 10. 3 26, 424 106. 2 10. 4
Facilities Costs
— 117

! 5, 262 97. 2 2.3 5,6 627 106. 9 2.3 6, 409 113. 9 2.5
General Costs
e
”Fotn:l 70, 038 100. 0 30. 3 72, 107 103. 0 29. 8 77, 432 107. 4 30. 4




3. ELEREBAFTLEDIKMN (Sales by Store Type)
[BI:- B AM; % (Millions of Yen; %))

2024/11
LS ATHALE BEFLEE o)
Sales YoY Same §cale
ratio

GMS
General Merchandise Store 139, 731 108. 2 102. 4
SM 79, 381 108. 3 102. 3
Supermarket Store
D.S 40, 478 106. 4 106. 3
Discount Store

X TEREICET AR AE (R ERHAEFE2082020%3731 IEDBERNOEE CHERLTEYET.
X TGMS BZ B R—/S—(SuC &), [SMBE |- R—/S—V—4yhBE (DS FL | FRAYUREL
¥1 BFEERICSOVTIE, 2024 EELIEOHIE -FAEEZREET,

4. BHRAFELEDIRR (Sales by Product Category)
(B BAM; % (Millions of Yen; %) ]

2023/11 2024/11
S R BTHALE o5 TLe R ATHALE
Sales Share YoY Sales Share YoY
(Zgzljjhing 15, 472 6. 4 103. 7 15, 331 6.0 99. 1
=]
Fﬁ;)?)?i 196, 245 81.0 105. 5 207, 285 81. 4 105. 6
EERE
Home, Digital 30, 425 12. 6 101. 7 31, 864 12. 5 104. 7
and H&BC
gtg)el? 108 0.0 41. 0 100 0.0 91.8
o
”1?0::1 242, 252 100. 0 104. 9 254, 582 100. 0 105. 1
[BRFI D AIER]

SKE LT AR RER. FVR A F— AVK

BRIV 0Y)— TA— BE.KE.BE. TUH. AVRNTFR—H)— S

ERRERRE. XE . MKRE—, (I, T5T—&H—T2  INVRS EFERE., h—LT7vyar H&BC

CFDMh - XIS, ZF DM

X 2024FEITHBVWT, —HBERICEBRRBOISKBADRAEENH o116 . 2023 FEDHIEIZDLTIE,
2024FEDREAITHAB A TRRLTEYET,

5. AERBREEFRLE®UE (Comparable Store Sales Growth by Month )
[B{GI:%)

24/3 24/4 24/5 24/6 24/7 24/8 24/9 24/10 | 24/11 REt
fli"jfhing 95.5| 101.9 94. 9 99. 9 94.7 | 100.0| 108.0 94.5| 105.7 99. 4
if‘(‘i 106.2 | 102.4| 102.1| 105.3| 101.9| 101.7| 101.5| 102.8| 105.0| 103.2
%ﬁfgﬁfgitalanw&m 102.9 | 100. 1 100.5| 107.4| 100.1| 101.7| 104.5| 101.1| 105.4| 102.6
it_:l 104.7 | 102.0| 101.2| 105.1| 101.0| 101.6| 102.3| 101.8| 105.0| 102.8

6. BIFENEH - FHIM - R [AAOAH LR

(Comparable Stores: Number of Customers, Average Spending per Customer, Number of Product Sales)

2022/11 2023/11 2024/11

ATt (YoY) BT L (YoY) B L(YoY)
EH ] - -
Number of Customers 100.2 % 103. 1 % 99.7 %
EEE . 102.3 % 101. 3 % 103.2 %
Average Spending per Customer
IR 5E R . : -
Number of Product Sales 98.5 % 97.9 % 99.3 %




7. BB (New Store and Closed Store Details)
BAE B &% Fr7EHh ScimmERE (m)
Open Date Store Name Location Retail Space
#IE 2024450318 AAALIIE HIEHEER 2653
New Stores
2024478198 TYIRNY L EINBGE K TE NI 1,853
2024%8H23H FWELT(H-LFE5ETEOTHIE ALIRFPREX 150
2024%9H13H AFURNEFNL AVEL T 2— MBI 2,860
2024410825H FEWMEFH-LEIEHESTHIE FIRT PR 226
BAfE B &% Fr7EHh SeimmiE (m)
Close Date Store Name Location Retail Space
BAIS 2024%8A31H TR LB RIS £k 1,762
Closed Stores

X RMBIEHRC

8. higtil - EREAEFH

(Number of Store : By Region and Store Type)

GMS SM DS .
General Merchandise Supermarket Store Discount Store Other
Store
*Lmil_ﬁ 19 32 11 45
TBJIH 4 4
R, b3 2 6
&N 1 7
HInt : 1 .
LR 1
SIR& T . BT > .
LEELIS D i 16 21 3
§+ 46 67 25 45
X 2024F11AXRKFR
% 2024%1081H. WERNSLEETERAL TV -OEHERBLELL, OEHDONRIL.

GMS - TAAFIRBr EIE L TAAAIRERE L (A FLIRFBIE L (A A LR FREERATE L (A ALIRFEETIE | (A LR F FIE )
SM---TTYHIRNY1BEDIRIE]
DS--IH-EvyEEEl (Y- EvITHEITT, £, WIhbilRmICRRELTEYET,
X1 INRER—/N—TEWNEF T2 &1 44[EHRETA A NAOFIREEEIEHYET,




